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The Great British holiday report
Getting away from it all for a week or two is the highlight 
of the year for many Britons, which is why we put so 
much time and effort into choosing the perfect holiday. 

however, the way that we book and plan our holidays 
has changed in recent years.

Many of us now opt to book last-minute, often just weeks 
before we travel. 

What’s more, as a result of the economic downturn, 
Britons have become more accustomed to seeking out 
the best deals. We’ve come to realise that we can book 
the trip of our dreams without blowing the budget. 

In June 2013, Opinion Matters surveyed 1775 UK adults on behalf of Teletext 
Holidays, in order to uncover British attitudes to booking holidays. 

The following report sets out the results of this research, highlighting the 
growing popularity of the budget break and revealing that the process of 
planning and booking a holiday has become almost as exciting as going on 
the holiday itself.
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Choosing the perfect destination

Teletext holidays’ research shows that one 
in ten Britons say that they feel most excited 
when deciding where to go on holiday, 
indicating that our holiday excitement builds 
before we even make a booking.

The majority of British couples decide 
together where to go on holiday (47%), 
although almost one in ten (9%) say that 
they let their partner decide. Glaswegians 
are the most likely to let their partner 
have the final say (14%), while those from 
Cardiff  are the least likely to do so (4%). 

almost one in five holiday 
makers aged between 25-34 
(19%) say that their excitement 
peaks when they are deciding 
where to go. people who live in 

Glasgow and Cardiff are the most enthusiastic about this, with 15% 
and 13% respectively saying that this is the most exciting part of their 
holiday experience. 

Married couples with no children and people over the age of 55 are 
most likely to share in the decision-making process (66% and 52% 
respectively), while people from London and Brighton tend to please 
themselves: 44% of respondents from both of these cities say that they 
make the decision themselves. 

When it isn’t a mutual decision, it appears that women are more likely to 
choose: 39% of women say that they decide themselves, compared to 
37% of men, and 12% of men say that their partner decides, compared 
to 8% of women. 

While just 2% of Britons say that their friends decide, this rises to 11% 
of the 16-24 age group, maybe because people of this age are most 
likely to take holidays with groups of friends rather than their families. 

Teletext Holidays’ research reveals that 
kids don’t have much say in family holiday 
destinations: overall, just 2% of Britons say 
that their children made the final decision, 
although this rises to 8% among parents 
with two children. Women are twice as likely 
as men to let their kids decide (2% compared 
to 1%), and parents from Leeds are most 
likely to agree to their children’s choice of 
holiday (4%). 
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Booking a holiday
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almost a third of holiday makers (31%) 
feel most excited when on the journey 
to their destination, nearly 1 in 5 of us 
(19%) say it is when we actually book 
our vacation and 10% of us say we are 
the most excited when deciding where 
to go on holiday.

Men are more inclined to book a last-minute trip (14% book within 
a month of travel, compared to 10% of women), while women are 
almost twice as likely to book more than a year in advance (5% vs 
3%).

In total just 5% of holidaymakers take the traditional money-saving 

route of booking more than a year in advance: this rises to 10% of 
those living in Newcastle and 8% of those aged 25-34.  

In general, it appears that people from Scotland and the North are 
more inclined to book early: 18% of northerners (10% from north 
east, 6% from north west, 3% from Scotland) book over a year in 
advance, compared to 10% of southerners (3% from London, 3% 
from south east, 4% from south west).

This is particularly true in Liverpool, where 43% 
book more than 6 months in advance of travel 
(compared to a UK average of 33%). However, 
people from Manchester buck the northern 
trend and are particularly keen on a 
late deal: 7% book less than two 
weeks in advance. They appear to be 
recognising that there are deals to 
be had right up until the last minute 
on summer holidays.

Many Britons now book within weeks of 
their departure date: 23% book within 
two months of travel and more than two 
thirds (67%) book within six months of 
departure. of these, 12% are possibly 
enticed by last-minute offers, and book 
within a month of travel.  

x



The most popular destinations
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1. Barcelona

2. paris

3. dublin

4. rome

5. amsterdam

When travelling overseas, the most popular city spots for Britons are:

and the most popular beach 
spots when travelling 
overseas are:
 
1. Barcelona

2. Florida

3. Benidorm

4. san Francisco

5. sydney



holiday value
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almost a third of Britons (31%) say 
that they feel as if they have been 
ripped off when booking a holiday, 
with 7% of these strongly agreeing 
that this is the case. 

Men tend to feel this way more than women (8% vs 6% strongly agree), 
along with those aged 25-34 (9% strongly agree). 

People from Belfast have particular experience of this: 46% say that they 
feel they have been ripped off, with 13% of these saying that they strongly 
agree that this has been their experience. 

There appears to be a direct correlation between 
how much we spend on holidays and how likely we 
are to feel ripped off. 

For example, only 37% of people from Belfast spent £400 or less per 
person on a holiday, which is significantly less than the UK average of 
45%. 21% of people from Belfast have spent more than £800 per person 
- and they are also more likely to feel shortchanged. 

This can be usefully compared to the attitudes of people from Glasgow: here 
49% spend less than £400 per person on a holiday - with 10% spending 
under £200 - and 14% spending in excess of £800. Although just over a 

third of Glaswegians (35%) say that they feel they have been ripped off, they 
may feel more positively about their annual getaway than those from Belfast 
because they tend to spend less on the trip. 

Although the average Briton spends £554.40 per person on their holiday 
it’s important to note that a total of 45% spend £400 or less, with just 17% 
spending more than £800. This indicates that a budget-friendly break, rather 
than a luxury getaway, is now the preferred option for the majority of Britons. 

There also appears to be something of a north/south divide in terms of 
holiday spending: 8% of Londoners spends in excess of £1,000 per person on 
a holiday, compared to just 3% of holidaymakers from Yorkshire or Scotland. 
In addition, Scots are more than twice as likely as Londoners to spend less 
than £200 per person on their trip: 9% do this, compared to 4% of 
people from London. 
 
younger holidaymakers, aged 16-24, spend an average of 
£200-£400 on their holiday (51%), while older age 
groups spend the most: 17% of those aged 55+ 
spend £801-£1,000 and 6% spend more 
than £1,000. older people aged 55+ are 
least likely to have felt ripped off (47% 
strongly disagree). 

Women keep a tighter grip on the budget, typically spending less 
than men: 8% spend less than £200 and 41% spend £200-£400, 
while 6% and 33% of men, respectively, spend the same. 



The Family holiday
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British families with school-age 
children are particularly keen to book 
budget holidays, especially as prices 
peak during school holidays.

Teletext Holidays’ research shows that almost 
half (45%) of parents with two or more children 
spend less than £400 per person on a holiday. 

In fact, cash-strapped families are so keen to save money that previous 
research by Teletext Holidays found that almost half of British parents are 
happy for their children to miss school so that they can book a cheaper trip1.

Due to the economic downturn, this is now becoming fairly 
commonplace: recent figures from Essex County Council reveal that the 
number of parents fined for taking their children away during term time 
has risen by 400% in the last five years2, with parents facing a penalty 
of up to £100. Nationally, this is a steadily growing trend: in 2010-11, 
holiday absence amounted to 9.5 per cent of overall absence, up from 
9.3 per cent the previous year3. 

With this in mind, it’s not surprising that parents are most likely to say 
that they feel they have been ripped off when booking a holiday, with 
those with the most children feeling the most aggrieved: 34% of parents 
with two or more children strongly agree that this is the case.

£400

These findings are particularly interesting to Teletext Holidays in light of the 
recent launch of their Best Holidays Best Prices campaign, which ensures the 
prices you see on their website are the best prices available. 

However, some families are now aware that they can book great family 
holidays at the last minute: roughly 1 in 10 family’s book within one month of 
travel. 

Despite the stress of travelling with children, families say 
that their excitement peaks on the journey 
to their holiday destination: 38% 
of married couples with one child, 
36% with two and 36% with three 
children say that this is the case.

1 Research by Opinion Matters, on behalf of Teletext Holidays, between 13/04/10 and 26/04/10 
    amongst a panel resulting in 1313 responses from parents of school aged children
2 http://www.bbc.co.uk/news/uk-england-essex-19625938
3 http://www.dailymail.co.uk/travel/article-2130443/Automatic-truancy-fines-parents-children-holiday-term-time-scrapped.html

parents with larger families tend to be more inclined to 
book holidays more than 6 months in advance, perhaps 
because they believe this to be the best way to take 
advantage of money-saving deals: 41% of parents with 
three or more children do this.



The most popular family destinations

The GreaT BriTish holiday reporT

1. spain

2. France

3. Usa

4. Greece

5. italy

6. Turkey

7. portugal

8. Germany

9. egypt

10. australia

When travelling overseas, the most popular holiday spots for British families are:



Conclusion

Teletext holiday’s research indicates that most 
Britons now take a more conservative approach to 
their holiday spend, with a total of 45% spending 
£400 or less.

in fact, people who spend less seem to feel more 
positively about their holiday, and are less likely to 
feel that they have been ‘ripped off’.

almost a quarter of holidaymakers (23%) now book 
within two months of travel, and over a third (34%) 
of Britons say that they are more excited when 
planning, booking and packing for their holiday than 
they are when arriving at their destination.

Families are particularly budget conscious, and are most 
inclined to feel that they have been ‘ripped off’ in the 
past. Families are most inclined to book well in advance, 
although awareness of last minute deals appears to be 
growing with those families with three or more children 
tending to book within two weeks of travel.

The research for Teletext Holidays was carried out online by Opinion Matters between : 07 / 06 / 2013 and 11 / 06 / 2013 amongst a panel resulting in 1775 UK adults. All research conducted adheres to the MRS 
Codes of Conduct (2010) in the UK and ICC/ESOMAR World Research Guidelines. Opinion Matters is registered with the Information Commissioner’s Office and is fully compliant with the Data Protection Act (1998).
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